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Campofrío Group increased its sales by 5% during the first quarter of the year, reaching 213 million euros
· Net financial debt drops 17% for a total of 205 million euros 
· Group EBITDA reaches 11.4 million euros, while the Iberia business unit grows 9%, for a total of 14.0 million euros
Madrid, May 14, 2008.- Campofrío Group has registered a turnover of 213.1 million euros during the first quarter of the year, representing a 5% increase versus the same period of 2007. The Group’s EBITDA for these three months totals 11.4 million euros, versus the 12.8 million euros of the previous year’s first quarter.  This difference is due to the international price increase of raw materials over the past few months, as well as fewer selling days due to Easter holidays, which during 2007 occurred during the second quarter.  

As a consequence of the continued appreciation of the Euro versus the Russian Rouble or the Rumanian Ron, the company has incurred negative exchange rate variations totalling 2.3 million euros cumulative to March.  This circumstance, along with the lack of non-recurrent profits during this period, versus the 6.9 million euros obtained from the divestment of the French subsidiary during the same period of 2007, explains the difference seen in the P&L Statement, which has closed the first quarter of 2008 with a negative result of 4.3 million euros versus the 5.0 million euros profit achieved during the same period of 2007.  
During the first three months of the year, Campofrio has ratified its solid financial position and its capacity to recurrently generate cashflow.  In fact, the net financial debt of the Group has dropped 17% and closes at the end of the first quarter at 205 million euros versus the 247 million euros closed during the same period of 2007.  
In the Iberia division, during the first quarter of the year, the business unit has evolved quite favourably, improving its EBITDA by 9%, reaching 14.0 million euros.  Likewise, the Fresh Meats division, which closed its first fiscal year in 2007 with a positive EBITDA, has maintained its growth, focusing on products with greater added value for Modern Distribution.  
In the International area, Tabco, the Group’s Rumanian subsidiary, has reinforced its leadership position and has generated, up to March, an EBITDA of 0.7 million euros, in spite of the penalization of the Euro versus the Rumanian Ron.  
On the other hand, the Russian subsidiary Campomos has not been able, for the moment, to turn around the downward trend and its results have been weighted down by raw material import pricing and the appreciation of the Euro versus the Russian Rouble.   However, the Company expects this situation to change during the remaining nine months of the year, basically with the beginning of activity in the Company farms within the country and the implementation of several strategic measures that began during the last months of 2007.  
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